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Market-leading ADVERTISING, PROMOTION, AND OTHER ASPECTS OF
INTEGRATED MARKETING COMMUNICATIONS, 9th Edition discusses all
aspects of marketing communications, from time-honored methods to the newest
developmentsin the field. Delivering the fundamental s you need, the text focuses
on advertising and promotion, including planning, branding, media buying, sales,
public relations, and much more. Emerging topics get specia attention in this
edition, such as the enormous popularity of social media outlets, online and
digital practices, viral communications, and personal selling, along with all of
their effects on traditional marketing. Revised to make ADVERTISING,
PROMOTION, AND OTHER ASPECTS OF INTEGRATED MARKETING
COMMUNICATIONS, 9th Edition the most current 1.M.C. book on the market,
chapters address must-know changes to environmental, regulatory, and ethical
issues, as well as Marcom insights, place-based applications, privacy, global
marketing, and of course, memorable advertising campaigns.
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MARKETING COMMUNICATIONS, 9th Edition discusses all aspects of marketing communications, from
time-honored methods to the newest developmentsin the field. Delivering the fundamentals you need, the
text focuses on advertising and promotion, including planning, branding, media buying, sales, public
relations, and much more. Emerging topics get specia attention in this edition, such as the enormous
popularity of social media outlets, online and digital practices, viral communications, and personal selling,
along with all of their effects on traditional marketing. Revised to make ADVERTISING, PROMOTION,
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Editorial Review

About the Author

Terence Shimp is Distinguished Professor Emeritus at the University of South Carolinawhere he was a
faculty member for 29 years and earned a number of teaching awards, including the Amoco Foundation
Award. The former W. W. Johnson Distinguished Foundation Fellow and Chair of the Marketing
Department in the Moore School of Business, Dr. Shimp also taught at Kent University. He has published
widely in marketing, consumer behavior, and advertising, and received the American Academy of
Advertising's lifetime award for outstanding contributions to research in advertising. Past president of the
Association for Consumer Research, as well asthe Journal of Consumer Research policy board, Dr. Shimp
has represented the Federal Trade Commission and various state agencies as an expert witnessin issues
concerning advertising deception and unfairness. Terence A. Shimp received his doctorate from the
University of Maryland.

J. Craig Andrews is Professor and Charles H. Kellstadt Chair in Marketing at Marquette University, where
he has been faculty for 27 years. A visiting professor with Coca-Cola Foods and Fitzgerald & Co. advertising
agency, he has also consulted for the Wisconsin Tobacco Control Board, Federal Trade Commission, and
Food and Drug Administration. His written work has appeared in Journal of Marketing, Journal of Consumer
Research, Journal of Public Policy & Marketing, Journal of Advertising, Journal of Current Issues and
Research in Advertising, Journal of Retailing, European Journal of Marketing, Journa of International
Business Studies, American Journal of Public Health, and other publications. A former Editor of the Journal
of Public Policy & Marketing, Dr. Andrews was twice named Reviewer of the Y ear. Currently serving on the
U.S. Food & Drug Administration's Risk Communication Advisory Committee, his broad experience also
includes work for the National Y outh Anti-Drug Media Campaign and the Federal Trade Commission (for
which he earned the F.T.C.'s Award for Meritorious Service). Dr. Andrews received a Ph.D. in Marketing
from the University of South Carolina.

Users Review
From reader reviews:
David Crockett:

What do you consider book? It isjust for students since they are still students or thisfor all peoplein the
world, what the best subject for that? Just you can be answered for that issue above. Every person has
various personality and hobby for each and every other. Don't to be pushed someone or something that they
don't would like do that. Y ou must know how great and also important the book Advertising Promotion and
Other Aspects of Integrated Marketing Communications. All type of book isit possible to see on many
solutions. Y ou can look for the internet sources or other social media.

Daniel Cadena:

That e-book can make you to feel relax. This particular book Advertising Promotion and Other A spects of
Integrated Marketing Communications was bright colored and of course has pictures on the website. Aswe
know that book Advertising Promotion and Other Aspects of Integrated Marketing Communications has
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many kinds or type. Start from kids until young adults. For example Naruto or Detective Conan you can read
and fedl that you are the character on there. So, not at all of book tend to be make you bored, any it offers
you feel happy, fun and rest. Try to choose the best book for yourself and try to like reading this.

Marie Daugherty:

As a college student exactly feel bored for you to reading. If their teacher asked them to go to the library as
well as to make summary for some e-book, they are complained. Just tiny students that has reading's heart or
rea their hobby. They just do what the educator want, like asked to the library. They go to presently there
but nothing reading critically. Any students feel that reading is not important, boring as well as can't see
colorful photographs on there. Yeah, it isto get complicated. Book is very important in your case. Aswe
know that on this era, many ways to get whatever we really wish for. Likewise word says, ways to reach
Chinese's country. So , this Advertising Promotion and Other Aspects of Integrated Marketing
Communications can make you experience more interested to read.

Renee Middleton:

Some people said that they feel uninterested when they reading a guide. They are directly felt the idea when
they get ahalf portions of the book. Y ou can choose the particular book Advertising Promotion and Other
Aspects of Integrated Marketing Communications to make your personal reading is interesting. Y our current
skill of reading ability is developing when you like reading. Try to choose easy book to make you enjoy to
study it and mingle the idea about book and examining especialy. It isto be initialy opinion for you to like
to wide open abook and learn it. Beside that the guide Advertising Promotion and Other Aspects of
Integrated Marketing Communications can to be your brand-new friend when you're experience alone and
confuse in what must you're doing of these time.
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