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Expanding on the editors' award-winning article "Evolving to a New Dominant
Logic for Marketing," this book presents a challenging new paradigm for the
marketing discipline. This new paradigm is service-oriented, customer-oriented,
relationship-focused, and knowledge-based, and places marketing, once viewed
as a support function, central to overall business strategy. Service-dominant logic
defines service as the application of competencies for the benefit of another
entity and sees mutual service provision, rather than the exchange of goods, as
the proper subject of marketing. It moves the orientation of marketing from a
"market to" philosophy where customers are promoted to, targeted, and captured,
to a "market with" philosophy where the customer and supply chain partners are
collaborators in the entire marketing process. The editors elaborate on this model
through an historical analysis, clarification, and extension of service-dominant
logic, and distinguished marketing thinkers then provide further insight and
commentary. The result is a more comprehensive and inclusive marketing theory
that will challenge both current thinking and marketing practice.
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Expanding on the editors' award-winning article "Evolving to a New Dominant Logic for Marketing," this
book presents a challenging new paradigm for the marketing discipline. This new paradigm is service-
oriented, customer-oriented, relationship-focused, and knowledge-based, and places marketing, once viewed
as a support function, central to overall business strategy. Service-dominant logic defines service as the
application of competencies for the benefit of another entity and sees mutual service provision, rather than
the exchange of goods, as the proper subject of marketing. It moves the orientation of marketing from a
"market to" philosophy where customers are promoted to, targeted, and captured, to a "market with"
philosophy where the customer and supply chain partners are collaborators in the entire marketing process.
The editors elaborate on this model through an historical analysis, clarification, and extension of service-
dominant logic, and distinguished marketing thinkers then provide further insight and commentary. The
result is a more comprehensive and inclusive marketing theory that will challenge both current thinking and
marketing practice.
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Editorial Review

About the Author
Stephen L. Vargo is a Shidler Distinguished Professor and Professor of Marketing at the University of
Hawai'i at Manoa. Prior to entering academia, Professor Vargo had a career in entrepreneurial business and
consulted with many corporations and governmental agencies. Professor Vargo's primary areas of research
are marketing theory and thought, and consumers' evaluative reference scales. He has been awarded
honorary professorships and has held visiting positions at many leading universities worldwide and is the
recipient of major awards for his contributions to marketing theory and thought.

Robert F. Lusch is the James and Pamela Muzzy Chair in Entrepreneurship at the Eller College of
Management, University of Arizona. He is past editor of the Journal of Marketing and Chairperson of the
American Marketing Association. Professor Lusch's research focuses on marketing strategy and theory with
a major focus on the service-dominant logic of marketing. He is the recipient of many awards including the
2013 AMA/Irwin Distinguished Marketing Educator Award.

FREDERICK E. WEBSTER, Jr., is Charles Henry Jones Third Century Professor of Management at the
Amos Tuck School of Business Administration at Dartmouth College. An active consultant for many leading
firms throughout the United States and abroad, he is also the author of Market-Driven Management: Using
the New Marketing Concept to Create a Customer-Oriented Company (Wiley), among other publications. He
is also a trustee of the Marketing Science Institute and a past director of the American Marketing
Association.

Users Review

From reader reviews:

Margaret Burton:

Now a day individuals who Living in the era exactly where everything reachable by interact with the internet
and the resources in it can be true or not demand people to be aware of each data they get. How individuals
to be smart in obtaining any information nowadays? Of course the answer is reading a book. Studying a book
can help persons out of this uncertainty Information specially this The Service-Dominant Logic of
Marketing: Dialog, Debate, and Directions book because this book offers you rich details and knowledge. Of
course the data in this book hundred per-cent guarantees there is no doubt in it you may already know.

Sandra Kelley:

Do you have something that you like such as book? The e-book lovers usually prefer to pick book like
comic, limited story and the biggest one is novel. Now, why not hoping The Service-Dominant Logic of
Marketing: Dialog, Debate, and Directions that give your entertainment preference will be satisfied by
reading this book. Reading habit all over the world can be said as the means for people to know world better
then how they react in the direction of the world. It can't be explained constantly that reading habit only for
the geeky individual but for all of you who wants to always be success person. So , for all of you who want
to start reading through as your good habit, you may pick The Service-Dominant Logic of Marketing:
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Dialog, Debate, and Directions become your own starter.

Kimberly Duda:

What is your hobby? Have you heard in which question when you got pupils? We believe that that problem
was given by teacher to the students. Many kinds of hobby, All people has different hobby. Therefore you
know that little person including reading or as reading become their hobby. You must know that reading is
very important and book as to be the issue. Book is important thing to add you knowledge, except your own
teacher or lecturer. You see good news or update regarding something by book. Amount types of books that
can you go onto be your object. One of them are these claims The Service-Dominant Logic of Marketing:
Dialog, Debate, and Directions.

Darlene Gutierrez:

Reading a e-book make you to get more knowledge from that. You can take knowledge and information
from the book. Book is created or printed or outlined from each source which filled update of news. In this
particular modern era like right now, many ways to get information are available for a person. From media
social like newspaper, magazines, science guide, encyclopedia, reference book, new and comic. You can add
your knowledge by that book. Are you hip to spend your spare time to spread out your book? Or just trying
to find the The Service-Dominant Logic of Marketing: Dialog, Debate, and Directions when you required it?
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